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Topics
• State visit from Iceland

• Exporting from a high cost nation

• Is nation branding possible?

• The narrative of Denmark

• B2C vs B2B/B2G

• Public-private partnerships for promotion of national strongholds

• Building platforms abroad

• Iceland seen from Denmark
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State Visit from Iceland 
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Copenhagen 25 January 2017
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The need for value added products
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Share of up-market 
products in the 
Danish exports of 
goods
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Is nation branding possible?
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Don’t be arrogant and be precise about your values
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The narrative of Denmark I)
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The narrative of Denmark II)
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B2C B2B/B2G
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The narrative of Denmark III)
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B2C B2B/B2G
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PPPs reflecting our stongholds
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The convincing key message
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Creating platforms abroad
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Iceland seen from Denmark
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BNP per capita
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TAKK !


