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...Menntun hvers manns verour ad metast eftir pvi hve
haefur hann er til ad lifa og starfa i mannlegu félagi, lifa
og starfa pannig ad lif hans verdi meod hverjum deqi
meira virdi fyrir sjalfan hann og adra..

...Enginn getur ordid ad manni
nema i samfélagi annarra manna.

Gudmundur Finnbogason, 1903
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HVATI SAMFELAGSLEGRAR
VELFERBDAR OG VAXTAR

“In the closing decades of the 20th century,
entrepreneurship gained increased recognition
among economists as a significant driver of
Improvements in societal welfare. Across the globe,
governments have acknowledged the importance
of their roles in motivating individuals, businesses

and related stakeholders to perceive and develop
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new opportunities that can promote positive
change and create economic growth in their
societies”

Blenker, Dreisler and Kjeldsen, 2008
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JARDVEGUR NYSKOPUNAR OG FRAMFARA
Global Entrepreneurship Monitor

“... economists have begun to argue that in today’s economy, knowledge is an
OPNI HASKOLINN intrinsic part of the economic system—a third factor, added to the traditional two
| HASKOLANUMIREYKIAVIK of labor and capital.” (Florida, 2002; Romer, 1990)
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Figure 1 — The Revised GEM Model
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“... human creativity is the defining feature of economic life.”
(Florida, 2002; Romer, 1990)
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VIRDI MENNTUNAR A SVIDI NYSKOPUNAR

Global education initiative
World Economic Forum

“...while education is one of the most important
foundations for economic development,
entrepreneurship is a major driver of innovation
and economic growth. Entrepreneurship education
plays an essential role in shaping attitudes, skills
and culture—from the primary level up. ... We believe
entrepreneurial skills, attitudes and behaviors can
be learned, and that exposure to entrepreneurship
education throughout an individual’s lifelong
learning path, starting from youth and continuing
through adulthood into higher education—as well
as reaching out to those economically or socially
excluded—is imperative.” (p.7T-—8)

., Menntun er grunnur efnahagslegrar prounar...

., Menntun a svidi nyskopunar er lykilpattur
[ ad mota viohorf, feerni og hegoun ...

(4

... 02 er afgerandi da ollum menntastigum.
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GLOBAL ENTREPRENEURSHIP MONITOR SPECIAL REPORT:

e, <

L JONATHAN LEVIE, DONNA J. KELLEY,
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STAPA MENNTUNAR A SVIBI NYSKOPUNAR

(1 AF 4)

Figure 6 — Average Level of Training in Starting a Business in the Adult Working-Age Population (18-64 Years)
Across All 38 Participating Countries
Sourca: GEM Adult Population Survey 2008

“‘" OPNI HASKOLINN

\ o

| HASKOLANUM [ REYKJAVIK

Have Not Received Training
9%

Have Received Training
1%

Voluntary Training 133
Compulsory Training 4%
Both Types 3%

ot Classified 1%




STADPA MENNTUNAR A SVIBI NYSKOPUNAR
(2 AF 4)

Figure 7—Percentage of the Adult Working-Age Population (18-64 Years) That Received Training in Starting a
Business, by Country, Ordered by Increasing Prevalence
Source: GEM Adult Population Sureey 2002
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STAPA MENNTUNAR A SVIPI NYSKOPUNAR
(3 AF 4)

Figure 11—Prevalence of Formal and Informal Start-Up Training, by Country and Economic Group, Ordered by
Frequency of Formal Only Training
Sourca: GEM Adult Population Sureey 2002

B only Formal M Eoth Formal and Informal Only Informal

506

Parcenta ga of Adult Popu lation
{12-64 Yoars)

EEEEE;EEEE§£5£EEgESE£§§b&EEEES EZESEEEEEE2ER

== ETEFE2®e & g = = = e =] B = 85=8 &=

= E E=s|2 5 E Er"EZEC|S %2 8 2 = = =

il FE LR ) H L5 afa sEo gz 5EsE3 3L
£ B8 2 g s Z ]
E “'—E o [ 3 = o
= = (=
E =
=

Factor-Diivan Efficiancy-Driven Innowation-Diiven

OPNI HASKOLINN
B ad I HASKOLANUM [ REYKJAVIK




=3

STAPA MENNTUNAR A SVIPI NYSKOPUNAR

(4 AF 4)
Hvada ,6formlegu” (INFORMAL) Kl
menntagattir & Islandi: A one
Unversity/College 25,7% o it
Local Business Associations 15,2% WINOWS
Public Agencies 16,4%
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Other 4,2%
Online 7,8%
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Jan Figel EU Commissioner responsible for
education, training, culture and youth

The modern world puts emphasis on better use
of knowledge and rapid innovation. It therefore

requires a broadening of the creative skills base

iInvolving the whole population. In particular, there is a
need for skills and competences that enable people to

embrace change as an opportunity and to be
open to new ideas in a culturally diverse,

knowledge-based society. Education and [ 5
training are determining factors in this. \
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http://en.wikipedia.org/wiki/File:J%C3%A1n_Figel.jpg

LYKILPATTIR MENNTUNAR
A SVIPI NYSKOPUNAR

1. HVERNIG:

Raunhaef kennsla ,Learning by doing“ / ,Experimental learning“ mun
arangursrikara en fyrirlestararform. Walter & Dohse, 2009

2. HVAD:

Mikilveegt ad blanda grunnpekkingu (fjarmal, sala, markadssetning,
mannaudsstjornun) vid pjalfun i skdpunargledi, hépstarfi, ad koma auga a
taekifeeri, og sjalfbaerni og sjalfsteedi. Stevenson & Gumpert, 1985

3. HVAR:
pverfraedilegt nam ekki endilega innan vidskiptadeilda EC 2008 og Katz 2003
4. HVER:

Einblina & teymid ekki einstaklinginn. Virkja klasa ekki ,Palla, sem var einn i
heiminum®. Sawer 2005
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AHRIF MENNTUNAR A SVIDI NYSKOPUNAR

Figure 20—Gain from Training in Entrepreneurial Awareness, Attitudes, Intention and Activity for 38 Countries,
by Economic Group
Source; GEM Adult Population Survey 2008
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ARANGUR

cara /5

mindgames

VILSKIPTA
SMIBDJAN

Hradbraut

sz L nyrra fyrirtaekja >
KOLKA  menNTea
Upps retto
v Fé lkaR ypi - Fjér

Human creativity is the defining feature of economic life.
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http://www.clara.is/
http://eu.videntifier.com/index.html
http://www.kolka.is/
http://www.mindgames.is/
http://uppspretta.is/

THE ART OF THE START

1. Make meaning. Not money. Increase quality of life, right a
wrong, prevent the end of something good.

2. Make mantra. Not mission statement. 3 ord dregur
starfsfolk framar a morgnanna.

3. Get going.
Think different. Don”t do differnent sameness.
Polarize people. Don"t love all serve all.
Find solemates

Define a business model (specific,simple, ask women!)
Weave MAT (Milestones, Assumption, Task)
Niche thyself!

10-20-30 rule. Pitches (10 PPT slides. 20 minutes. 30 point
font.

Hire infected people. Hire better than yourself!
9. The art of branding.

10. Seed the cloud.

11. Don’tlet the bozo”s grind you down!

Guy Kawasaki

N o ok
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Creativity expert Sir Ken Robinson
challenges the way we're educating our
children. He champions a radical rethink
of our school systems, to cultivate
creativity and acknowledge multiple types
of intelligence.

See our creative capacities for
richness they are.

See our children as hope they
are.

Educate our whole being.

98 OPNI HASKOLINN |
, | HASKOLANUM | REYKJAVIK



1.  Skdlar utskrifi nemendur sem sja teekifeerin i ad skapa
atvinnu. EKki eingbngu ad piggja atvinnu.

2. Stydja vio pverfaglegt nam sem byggir & grunni olikra
faggreina sbr. ,Stofnun og rekstur®

3. Hefja fyrr kennslu- gera frumkvddlahugsun /
skopunargledi ad lykilpeetti i nAmsskra nedri skodlastiga.

4. Auka sveigjanleika menntakerfis - breikka namsframbod a
svidi nyskdpunar — ekki eingbngu innan haskaola heldur e-
learning, life long learning, innovation labs, alpjodlegt ...

5. Menntakerfido sem ensim milli atvinnulifs, rannsékna og
kennslu. Setur / vettvangur uppspretta hugmynda,
samstarfs, nyskdpunar, préunar, profana, studnings...

6. Purfum vidhorfsbreytingu — freedi vs. feerni. Control vs.
creativity.

7. Virda fijolbreytileikann. Lidsheildina. IDEO teymi.

8.  Namskréar voru hannadar a fyrri hluta sidustu aldar til ad
meeta porfum hins idnveedda samfélags. Vid verdum ad
endurskoda namskrar med hlidsjéon af porfum
bekkingarsamfélagsins.

9.  Skolar okkar purfa ad kenna nemendum ad skapa
bekkingu, i stad pess ad ,neyta“ hennar.

10. Vera tilbtin ad gera mistok.
11. Polinmaedi og prautseigja.
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